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Arctic Pull 2015

Brief

Arctic Design Week and Kemijoki Oy are
organizing a design contest to find
prerequisites for quality of life in the arctic
villages of Finnish Lapland.

The contestants will cooperate with village
residents to design services that support
the quality of life of ageing residents in
particular.

The goal of the contest is to develop the
village communities of the Kemijoki
riverside together with the local residents,
and to find new ideas to bring quality of life
to ageing people in Lapland and in arctic
areas in general.



TEAM INTRODUCTION

Annika Heinonen,
University of Lapland, applied psychology

Anna Kemppainen,
Lapland university of applied sciences, tourism

Ossi Korhonen,
University of Lapland, industrial designer

Maija Rautiainen,
University of Lapland, industrial designer

Petri Viherkoski,
Lapland university of applied sciences, physiotherapist




Villagepeoplesideas
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ANALYSE . DEVELOP
BRAINSTORM PERSONALIZE
IDEA TESTING
VILLAGE WORKSHOP INTERVIEWS

OAutti on loistavassa kohdassa "Oli mukavaa, kun oli tyoleiri ja koko
moottorikelkkareittien kannalta, kyla eli mukana sita prosessia”
mutta reitti haviaa Auttissad

OEi t2&22a]t?a&a puutu oi tKaspaammei kKyPHan nuoria perheit?a, sill?2& oli
oKyl aisanta tai emaipit?l % ian kaipkgki mikéntkybvinoskeapset juoksenteli ymp@#riins?®o
kyla&alle Iis22 toimintaao

"Pidimme kesalla kesétorin ja sinne pyrahti OKansainvalinen

00l i si hienoa saada kul tadlwauyg i&d urktkomj, a j wlsissaihirvéadnkgiadhinisi® Tata pitaisi pitda joka Casino! o
pita&aa&a nykymusiikin

f estitvwlail jegiat § ak wledd m a@lviilg® rirkuiry entl vEhagah” i 0



By all we heared and
learned we created recipe
for good life to represent the
village community
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antnew kind of community

seniors and singles are remarkable increasing
groups
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"Lapin matkalllistrategia 2015-2018
http:/Awvww . lappifilapinliitto/c/document_library/get
_file?folderld=125 e=DLFE-24497.pdf
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Great%?otrential Auttl IS reachyhgpmle: 1500 persons pass Altti a day.

1,1 million visitors inLaplands - Kemijarvi ,
national parks y€a?2013(-Autti 60km
has fantastic nature) o |

Rovaniemi
80%travellerscame to Lapland 75km
by car (Auttids next to Bova
g g hway) €63

QOulangan kansallispuistg

“1Year 2008ravellersspend 170
million € in Ravaniemiegion.
Posio

Year 201&Imost480 000 60km

travellersstayed avernight
Rovaniem{ 75 KmifromAutti)
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Syotteen kansallispuisto

Taivalkoski



Tomorrow found!

é

é today lost,



Hidden treasure




Auttin Aarrekartta
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Avillagetour canbe
takenby bicycleor
kicksledgefrom the
villagecoffeeshop
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Nature, culture, leisuretime,
agriculture, real village people,
authentic downshifting.

Step by step developemenf\i*\

- Get people to stop for coffee
Get people visit again
Get people stay over night
Get people for week holidau
Create larger community

.

@. Kylékartano



oWe want more young
village because it is nice to have

children running aro







